Evolution of the concept in Europe : from Factory Outlet Centres to outlet villages

| 1stgeneration centres

Appeared in France in 1983
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2nd generation centres

3rd generation centres

4th generation centres

Appeared in the UK in 1992

Appeared in the UK in 1995

Appeared in the UK
in the late1990s
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-_Usines Center Paris Nord 2 (France)

Bicester Vilage (UK) Freeport Alcochete (Portugal)

Marques Avenue Troyes (France)

Conception : C. Lamy - European Factory Outlet Centres Observatory (www.magdus.com)




